
 

STEAMIN’ HOT DENIM: IT`S COOL TO CARE 
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Sustainable fashion and denim labels are “up and coming” because we are 
now willing to pay the price for better production values: organic 
fabric, fair wage standards, smaller production bat ches and hand 
detailing and weaving . Forward thinking consumers are now won-over by 
two factors: aesthetics and sustainability. 
Do you want to be sexy, cool and responsible at the  same time?  

 

Del Forte Denim 
Loomstate, a 100% organic cotton success story 
Replay Jeans and Levis, freshly converted 
Howies and their “ecoBALLs” 

Denim has become a firm staple of the modern wardrobe; everyone has a pair. The “pair of jeans” is the 
most commonly produced item of clothing on the plan et, coupled with its “soul sister”: the t-shirt . The 
denim industry is evolving at a rapid pace, the impressive multi-billion sales figures worldwide prove why the 
market is so enticing for designers to join. Most labels, whether they are luxury or avant-garde, offer at least 
one pair in their collection. It has become acceptable to fork-out more than 100 euros for a pair of perfectly 
fitting jeans, “the” pair of the season and in accepting this we have crossed a threshold: denim has become 
top priority for eco-minded brands entering the mar ketplace .  

Del Forte Denim, for sexy girls  

 

Organic denim by Replay 



This sexy girly brand is becoming quite a success on both sides of the pond. 
Models include trendy must-haves such as skinny jeans in all sorts of innovative 
washes from grey to dark- toned denim; some pieces are “one-of-a kind”, 
adorned with locally found vintage fabric which creates pretty details on waists 
and pockets. “Our clothing choices can now make a strong statement about 
personal values harmonizing with aesthetic vision. I created my own premium 
denim line to make women look and feel beautiful wh ile protecting the 
environment, the farmers and the workers,” says des igner Tierra Del 
Forte . Del Forte Denim is 100% US made from start to finish, avoiding heavy 
transportation costs to the environment, the cotton is 100 percent organically 
grown in California and Texas. The cotton is treated and becomes denim fabric 
in a factory in North Carolina, after which the garments are finished in Los 
Angeles (LA is a leader in anti-sweatshop legislation and enforcement; think 
American Apparel ). The Del Forte Denim product line will retail from 200 to 
350 euros and includes jeans, jackets, shorts and skirts. 

Loomstate, a 100% organic cotton success story  

Barneys New York  recently partnered with the ultra-hip Loomstate  apparel label (which produces a brilliant 
denim, casuals and sneakers collection) to launch an exclusive line this spring. “This collection consists of soft 
silhouettes with a natural, sexy, surf-farm vibe. There are lightweight knit dresses and tops, soft fleece 
hoodies, watercolour washed graphics, sexy denim shorts and skirts. Colours in the exclusive collection 
consist of sea glass green, blue smoke and sandy mauve” says Loomstate. 
Who is Loomstate? New York based designer Rogan Gregory , who also designs the famous Edun  collection 
for Mrs Bono  (the lovely Ali Hewson) teamed-up with Scott Hahn  six years ago and started a small creative 
collection selling to boutiques in Japan and New York. The company exploded a year later and started to 
make millions. Loomstate then became 100% organic  thanks to the personal ethical values of the co-
founders. Today the Loomstate collection is sold worldwide in all of the better boutiques. Very recently, the 
Rogan/Loomstate team launched Rogan Objects , the beautiful, vintage inspired sustainable home-
design collection . 

Replay Jeans and Levi’s, freshly converted  

Heavyweight players such as Levis, Ober and Replay are all turning to 
sustainable standards to move forward, to join the smaller indie labels in 
their pledge for a better world and future . Micro-collections have appeared in 
stores, well marketed to educate and seduce a wider range of consumers. 
Replay’s well studied organic blue jeans are the first garments in the Replay 
collectors line , eco jeans created using denim made from completely natural 
organic cotton that is hand-treated using abrasive stones, washed with Marseille 
soap and then rinsed in an “mélange” of flowers and essential oils to give the 
jeans a worn, lived-in look. Replay keeps Mother Nature’s well-being in mind 
going as far as to use organic cotton for the seams and the inside pockets, the 
traditional metal rivets have been replaced by a sustainable alternative. The 
buttons are made from vegetable-tanned leather and sewed together using 
twine. This is a big step for sustainability in mass marketed denim. Levi’s are 
staying on top of their game by bringing-out "Levi's Eco" , a well cut, organic 
cotton, faded in just the right way in three tones from light to dark including a 
raw denim and featuring an embroidered lowercase "e" inside the front pocket, 
or at the bottom of the right leg of each jeans. A natural coloured canvas "Levi's" 
tab and "Two Horse Patch" made from 100% organic fabric as well as natural coloured pocket stitching will 
also show that the jeans are made from organic cotton. Recycled buttons, rivets and zippers, and natural 
indigo was used to dye some styles of jeans. All external packaging will be made from organic fabric or 
recycled paper and printed with soy-based ink. 

Howies and their “ecoBALLs”  

 

Del Forte Denim 

 

Levi’s Eco 



Howies started as an “outdoors-sporting lifestyle-B MX” kind of label with 
the desire to protect the environment, the rivers a nd the coast lines in 
Wales, UK . The Howies “family” likes to show all of the team’s interests through 
their label, so they only recruit people who are like-minded. The company 
donates 1% of their profits to 10% of pre-tax profits to grassroots environmental 
and social projects. You may compare the label Howies to the infamous 
Patagonia brand which is also sustainable and featur es an eco-line . All of 
Howies denim is organic since 2004. They use a special process in order to 
wash/fade their denim called the ecoBALL, which oxidizes in water without any 
chemicals instead of using harsh enzyme washing. Howies also carries a high-
end Japanese selvedge denim retailing around 400 euros. 

Run and buy your own pair of green jeans, you’re spoilt for choice. You could 
always opt for the ultra new Sugar Cane jeans  available in Japan at 
Saddlemen, soon in Europe. The French label Machja , based in Corsica 
produce their eco-social jeans sold in key boutiques around the French capital. 
These new innovations are an exciting and amazing start to so many things to 
come. Watch this space! 

Matthew ALLEN (www.greenmama.com) July 18, 2007 

 

Machja 
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